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World class University: A Managerial Perspective
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Abstract

World-class university has grown rapidly in the past decades. Its mission has not only focused
on the enhancement of educational opportunities for all, but in practice, being a world class
university has become a significant source of revenues pouring in from various countries as evidenced
in the American and European continents. Key indicators of success include average revenue
per year, faculty-student ration, research-based income, publications in distinguished journals,
and more importantly, the foreign student ratios. However, to maintain the world-class status,
higher education institutions are facing challenges of adherence to their core purpose and values
as well as the strategic plan of quality assurance ranging from the administration, faculty,

researchers, and supporting environment.
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19U Uszmavaienig FUINLNANIA1YR
1 E United States 1,043,839
2 == United Kingdom 496,690
3 China 442,733
4 f+ ) Canada 370,975
5 I I France 309,642
6 sl Australia 292,352
7 g Russia 282,921
8 E— Germany 235,858
9 | @ | Japan 152,062
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a6y UsZnARUNg FUIUUNANYIAIYIA Anludouvaz
1 China 328,547 31.5%

2 India 165,918 15.9%

3 Saudi Arabia 61,287 5.9%

4 South Korea 61,007 5.8%

5 Canada 26,973 2.6%

6 Vietnam 21,403 2.1%

7 Taiwan 21,127 2.0%

8 Brazil 19,370 1.9%

9 Japan 19,060 1.8%

10 Mexico 16,733 1.6%
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1 Business and Management 200,312 19.2%
2 Engineering 216,932 20.8%
3 Other/Unspecified Subject Areas 185,107 17.7%
4 Mathematics and Computer Sciences 141,651 13.6%
5 Social Sciences 81,304 7.8%
6 Physical and Life Sciences 75,385 7.2%
7 Humanities 17,664 1.7%
8 Fine and Applied Arts 59,736 5.7%
9 Health Professions 33,947 3.3%
10 Education 19,483 1.9%
11 Agriculture 12,318 1.2%

WNUAHN 3: @rdvntinAnedisnfdeniteuluaadunisfinudisssine

m&;ﬂﬂiaﬁf?ﬁﬂéwﬁwé’ul,l,amﬂﬁl,ﬁudﬂ nsunmIneduseeulanilaiidnsnaslranisAnwvintuy

uwadadidninaneimsugiavesseme uavasisamlselovdliunddnianisfnyn wenainiu deads

amdnuwainauaranu)ilaliunauluniance



01SaNsuUSISSSND UM

FeFuanAmlsinnsAneraTIesuTIIrNAvasaaUugandnu luaus 1 va1nInT Al 2008-2016

60%

50% 48.4%

46.9%
44.5%

40% 39.9%
(

34.7%

v
9]

32.6%

I

30.9%
30% - 281%.........

ANEIUTIY

o

20% -

10%

0%

2008/09  2009/10 2010/11  2011/12  2012/13*  2013/14  2014/15 2015/16

a [

RHUATN 4: dadrusiglafnuefinnISANYIRBI185USINVBINMN NGRS TUENSIVIUIINS

v

%

2. IngUIzaIAn1sITeuazszleuisive

= v Jaw ¢ A
unAnyatuliingUssasdiive
1. daviAesuieieiuuminedeseaulan Audnyuslazkaliy
2. AnwuInaniIsasawazidialunsiuuninendeseaulan
3. Aeersultuvaztaieseslumsduuminendeseaulan
= Ada o af Y & Ay a L ) v Y & a
sUuUTBde Ui Idenldduns3dulanssann (Descriptive Research) Ingajsdnsiadayateiinnss

MAnTukazinduasziiiedaimesuisuwasnisUsediuna ngatoyaidunadaunauasnunn
L2 a % L
3. Qman‘umwammwmatlizmﬂaﬂ

I - a Y 9 & A ) RN, Yo o w
fawdiveideseswniinerdeszaulanasiluiisensuiunilan uidilidlasasnsalvddinaing
voauninedeszaulanlinduneeusuiulaeniluls warliauisayalddaauitazadauminetde

szaulanliagnls Al SewewminerduseiulandedinaduFesionfeuasldudeiuegiaualuimis

= ) % M Yy A = Y] a o o & o 3 < ]
ﬂﬂUqIﬂUENWTUaaEUVLQJVLﬂ Iu‘mEJ‘VlEjﬂL’ia\‘}aﬂwmmamw’mmﬁl’laﬁlizﬂﬁfl,aﬂﬂmmLUU@’JW&JL%U“U@QLLG}%Qﬂﬂa

F9919VLNLDUNUNSDANANIY

)}



NIDA BUSINESS JOURNAL

ADY1Y
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RANKINGS

a10u Fosnu | dedautindnen: | Sewaztindnen | dadau
Unfnw Wwiiil A9y WYL Y18
1 University of Oxford United Kingdom 20,409 11.2 38% 46 : 54
2 University of Cambridge United Kingdom 18,389 10.9 35% 45 : 55
=3 California Institute of Technology United States 2,209 6.5 27% 31:69
=3 Stanford University United States 15,845 7.5 22% 42 : 58
5 Massachusetts Institute of Technology United 11,177 8.7 34% 37:63
6 Harvard University United States 20,326 8.9 26% n/a
7 Princeton University United States 7,955 8.3 24% 45 : 55
8 Imperial College London United Kingdom 15,857 11.4 55% 37:63
9 University of Chicago United States 13,525 6.2 25% 44 : 56
=10 | ETH Zurich - Swiss Federal Institute of 19,233 14.6 38% 31:69
=10 | University of Pennsylvania United States 20,361 6.5 20% 50 : 50
12 | Yale University United States 12,155 4.3 21% 49 : 51
13 Johns Hopkins University United States 15,498 4.3 24% 52 :48
14 Columbia University United States 26,587 6.1 32% n/a
15 University of California, Los Angeles United 39,279 9.6 17% 53 .47
16 | UCL United Kingdom 30,304 10.5 49% 56 : 44
17 Duke University United States 15,256 4.5 22% 49 : 51
18 University of California, Berkeley United States 36,182 13.1 17% 52 :48
19 | Cornell University United States 21,850 9.8 24% 49 : 51
20 Northwestern University United States 17,466 12.8 18% 48 : 52
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