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A Comparative Study and Survey of Multi-Cultural Dimensions
in Thailand and Asia-Pacific Countries
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Abstract

This study explores and compares Multi-Cultural Dimensions among Asia Pacific
countries. The results showed that the country with the highest score in each dimensions
included Malaysia (Power Distance), Japan (Individualistic and Masculinity), South Korea
(Long-term Orientation), and Malaysia (Indulgence); while Thailand scored moderately in all
six dimensions.

This research also conducted a value survey from a group of 312 businessmen
and MBA students in Thailand. Statistically significant differences were found in mean
perceptions of IVR among gender and age group. Women had higher IVR scores than men;
while respondents in the age group of 36-45 years had higher IVR scores than the lesser

age groups.
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Demographic AU
FruwUsine Male 130
Gender Female 182 312
Under 20 0
21-15 37
fnUseng 26-35 202
312
Age 36-45 55
46-55 15
56 and over 3
Less than Bachelor 2
fndsszaunIsAne
) Bachelor 177 312
Education
Master/higher 133
No paid job 30
Unskilled a
Staff 83
FLUTONTN Occupation | Technician 39 312
Academic 13
Manager 108
CEO 35
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= Analysis
B H Table

10

PDI IDV MAS UAI LTO IVR

NANSETINNUTIAZLUEANUIINNGURIBE 19T 312 Aull Wegluninsulagldnig

finnsanauuanddliiiy 10 nuirdazuuuiidsnldfinnulndifssiugiuteyaves Hofstede
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A19199 12 NMSUSEUMIBUALLUUAINNHAE1527 g lgmwUsdasemAnUALLULANA Hoftstede Value

Male Female |Total Hofstede

Power Distance 53 51 52 64
Individualism 22 27 25
Masculinity 32 30 31

Uncertainty Avoidance 24 35 31| 64
Long-term Orientation 42 44 43
Value Indulgence Vs Restraint 29 42 37

A15199 13 HAN1IATIZNANLLUSUTIUTIN Anova gk UsdassLne

ANOVA Gender
Sum of Mean
Squares df | Square F Sig.
Between
Power Distance Groups 471.88 1 471.88 0.28 | 0.595
Within Groups 515527.80 | 310 1662.99
Total 515999.68 | 311
Between
Individualism Groups 1677.51 1 1677.51 0.65| 0.42
Within Groups 795817.36 | 310 2567.15
Total 797494.87 | 311
Between
Masculinity Groups 355.39 1 355.39 0.24| 0.623
Within Groups 45475198 | 310 1466.94
Total 455107.37 | 311
Between
Uncertainty Avoidance | Groups 9075.28 1 9075.28 2.79| 0.096
Within Groups 1010001.57| 310 3258.07
Total 1019076.84 | 311
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Between

Long-term Orientation | Groups 305.00 1 305.00 0.11| 0.745
Within Groups 890796.84 | 310 2873.54
Total 891101.84 | 311
Between

Indulgence Vs Restraint | Groups 13197.80 1 13197.80 472| 0.031
Within Groups 866154.04 | 310 2794.05
Total 879351.84 | 311

HIpNATLULNAN TN MUNANTIERUTBATED1E MENTIATIERANNKUTUTIY

373 (One-Way Anova) WuaNUuANANeENTTEEAYNTeaU p-value <.05 TuAzUUNITLAIM

ANUgUaLlafednTs tneAefuAz U IVR Y09ndueny 36-45 U dAiuuNISLaamIAINEYEInd
naueny 21-25 Y waz 26-35 U wasilugausnimuaziuuinaulungu 56 Yauly fllazuuumiiy

Dutaeni -12 uazasiuun1suanmAuasi -10 asUsinglunnsnad 14-16

M19199 14 MsUSeuiisuaziuuNKad1539 IngldiuUsdasyone Auasiuun Hoftstede Value

21-25 Years [26-35 Years|36-45 Years|46-55 Years |56 Years and Total Hofstede
Power Distance 51 52 48 65 25 52 64
Individualism 40 27 12 21 -12
Masculinity 36 33 23 21 30
Uncertainty Avoidance 27 34 21 34 50 64
Long-term Orientation 42 43 41 55 72
Value LIndulgence Vs Restraint 49 39 22 44 -10
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M19199 15 NaN153ATIEANRUTUTIUIIN Anova Legldfiudsdaszene

ANOVA
Sum of Mean
Squares df Square F Sig.

Between

Power Distance Groups 5589.83 a4 1397.46 0.84 0.5
Within Groups 510409.85| 307 1662.57
Total 515999.68 | 311
Between

Individualism Groups 22821.18 4 5705.29 2.26 0.063
Within Groups 774673.70 | 307 2523.37
Total 797494.87 | 311
Between

Masculinity Groups 7093.66 4 1773.42 1.22 0.304
Within Groups 448013.71 307 1459.33
Total 455107.37 311

Uncertainty Between

Avoidance Groups 9072.52 4 2268.13 0.69 0.6
Within Groups | 1010004.33 | 307 3289.92
Total 1019076.84 | 311

Long-term Between

Orientation Groups 4754.98 4 1188.75 0.41 0.8
Within Groups 886346.86 | 307 2887.12
Total 891101.84 311

Indulgence Vs Between

Restraint Groups 26444.98 a4 6611.25 2.38 0.052
Within Groups 852906.86 307 2778.20
Total 879351.84 | 311
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A13197 16 HANITILATIEA Post Hoc Analysis a3835 LSD laelddiuwdsdasseny uazmiwys

f13 Indulgence vs. Restraint

Multiple
Comparisons
LSD
Mean 95%
Dependent (1) Age () Age Difference | Std. Confidence
Variable Group Group (1-)) Error | Sig. Interval
Upper
Lower Bound | Bound
Indulgence Vs
Restraint 21-25 Years | 26-35 Years 10.54 9.43 0.26 -8.01 29.08
36-45 Years | 27.59705% 11.21 0.01 5.54 49.65
46-55 Years 5321 16.13 0.74 -26.42 37.07
56 Years
and Over 59.32| 31.64 0.06 -2.94 | 121.59
26-35 Years | 21-25 Years -10.54 9.43 0.26 -29.08 8.01
36-45 Years | 17.05986* 8.02 0.03 1.29 32.83
46-55 Years -5.21| 14.11 0.71 -32.97 22.54
56 Years
and Over 48.79 | 30.66 0.11 -11.54 | 109.11
36-45 Years | 21-25 Years |-27.59705*% 11.21 0.01 -49.65 -5.54
26-35 Years | -17.05986* 8.02 0.03 -32.83 -1.29
46-55 Years -22.27| 15.35 0.15 -52.48 7.94
56 Years
and Over 31.73| 31.25 0.31 -29.76 93.22
46-55 Years | 21-25 Years -532| 16.13 0.74 -37.07 26.42
26-35 Years 521 14.11 0.71 -22.54 32.97
36-45 Years 22.27| 15.35 0.15 -7.94 52.48
56 Years
and Over 54.00 | 33.34 0.11 -11.60| 119.60
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56 Years

and Over 21-25 Years -59.32 | 31.64 0.06 -121.59 294
26-35 Years -48.79 | 30.66| 0.11 -109.11 11.54
36-45 Years -31.73| 31.25| 031 -93.22| 29.76
46-55 Years -54.00 | 3334 0.11 -119.60 11.60

* The mean difference is significant at the 0.05 level.

WAL LUUNANTIVUININTUIILUNAIUIIUAIUTDATETLAUNITANET PIUNITIATIEN

'
o w a (%

ANULUTUTINTI (One-Way Anova) linuaduunnsseeaditdedfgyiseiu p-value <.05 Tuyn

<

17 fusnglupsed 17-18

A1571990 17 N5 USHUEUALLULANNNAANSID LA ltRLUSDaTESEAUNISANYINUALLULAIN
Hoftstede Value

Bachelor Master or
Degree Higher
Total Hofstede

Power Distance 68 51 52 52 64
Individualism 30 25 25 25
Masculinity 35 32 30 31
Uncertainty Avoidance 8 34 27 31| 64
Long-term Orientation 78 45 41 43
Indulgence Vs Restraint 13 36 38 37
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AN9197 18 HANISIASILIANULUTUSIUTIN Anova tgltianUsdasysenunisane

ANOVA
Sum of Mean
Squares df Square F Sig.
Power Distance Between Groups 509.33 2.00 254.66 | 0.15 0.858
Within Groups 515490.35 | 309.00 1668.25
Total 515999.68 | 311.00
Individualism Between Groups 83.56 2.00 41.78| 0.02 0.984
Within Groups 797411.31 | 309.00 2580.62
Total 797494.87 | 311.00
Masculinity Between Groups 238.91 2.00 119.46 | 0.08 0.922
Within Groups 454868.46 | 309.00 1472.07
Total 455107.37 | 311.00
Uncertainty Avoidance Between Groups 5088.34 2.00 2544.17| 0.78 0.461
Within Groups 1013988.50 | 309.00 3281.52
Total 1019076.84 | 311.00
Long-term Orientation Between Groups 3243.08 2.00 1621.54 | 0.56 0.569
Within Groups 887858.77 | 309.00 2873.33
Total 891101.84 | 311.00
Indulgence Vs Restraint Between Groups 1358.68 2.00 679.34 | 0.24 0.787
Within Groups 877993.16 | 309.00 2841.40
Total 879351.84 | 311.00

a a v

WIDUIALLUUNFITIAUINDITUITLUNAIUSIUALUTDATLDITN A28N1SILATIEIIAINY

'
o I

wU5U59UsI (One-Way Anova) Linuaduunns1aegeiiudAyisesu p-value <.05 Tuyndia
AaUsInglunns199 19-20
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A15199 19 NMSUSEUWIEUALLULANKAEN5I3 IneldainUsdaseanTniuAzwhuLain Hoftstede Value

No Paid Job |Unskilled Staff -Academics Manager -
Total Hofstede
Power Distance 62 31 55 36 58 54 46 52 64
Individualism 22 6 28 25 13 28 21 25
Masculinity 29 9 34 30 20 30 37 31
Uncertainty Avoidance 45 21 33 35 38 24 27 3] 64
Long-term Orientation 50 34 53 32 43 37 51 43
Value Indulgence Vs Restraint 42 0 46 24 35 38 25 37

AN5197 20 HANISIATITIIANULUSUTIUSIN Anova IneliinUsdasyadn

ANOVA
Sum of Mean
Squares df Square F Sig.
Power Distance Between Groups 17203.95 6 2867.33 1.75| 0.108
Within Groups 498795.73 305 1635.40
Total 515999.68 311
Individualism Between Groups 5657.18 6 942.86 0.36| 0.902
Within Groups 791837.70 305 2596.19
Total 797494.87 311
Masculinity Between Groups 5735.56 6 955.93 0.65| 0.691
Within Groups 449371.82 305 1473.35
Total 455107.37 311
Uncertainty
Avoidance Between Groups 12888.22 6 2148.04 0.65| 0.689
Within Groups 1006188.62 305 3298.98
Total 1019076.84 311
Long-term
Orientation Between Groups 20537.62 6 3422.94 1.20| 0.306
Within Groups 870564.23 305 2854.31
Total 891101.84 311
Indulgence Vs
Restraint Between Groups 25603.12 6 4267.19 1.52 0.17
Within Groups 853748.72 305 2799.18
Total 879351.84 311
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A o A o ] Aaa  a 6 1 o w & . Y ac
LmauqﬂgLLuumﬁqiﬁﬂiuu@a UANNUATIEUAFNFUNUS (Correlations) M85 Pearson

ee

NuANUFIRUSTIUINeE 19T Ted A szau p-value <.05 Tufiin1suarsinaugy Auliinnuduy
Jan nsudnidesrnuliuiuey wazyuuesszeseny Aslsinglumsem 21

AN 21 HANITIATIEIAANAUNUS TEUININANITAUUTT T

Correlations

. L . - Uncertaint Long-term | Indulgence
Power Distance |Individualism | Masculinity Avoidancey Oriegtatiun Vs Regstraint
Power Distance Pearson Correlation 1 -0.092 -0.07 0.084 0.081 0.067
Sig. (2-tailed) 0.105 0.218 0.139 0.156 0.237
N 312 312 312 312 312 312
Individualism Pearson Correlation -0.092 1 0.061 0.04 0.035).165**
Sig. (2-tailed) 0.105 0.286 0.477 0.533 0.004
N 312 312 312 312 312 312
Masculinity Pearson Correlation -0.07 0.061 1 0.052 0.037 -0.019
Sig. (2-tailed) 0.218 0.286 0.358 0.515 0.744
N 312 312 312 312 312 312
Uncertainty Avoidance |Pearson Correlation 0.084 0.04 0.052 1 0.028 |.273**
Sig. (2-tailed) 0.139 0.477 0.358 0.626 0
N 312 312 312 312 312 312
Long-term Orientation | Pearson Correlation 0.081 0.035 0.037 0.028 1]-.196™
Sig. (2-tailed) 0.156 0.533 0.515 0.626 0.001
N 312 312 312 312 312 312
Indulgence Vs Restraint | Pearson Correlation 0.067|.165* -0.019).273** -.196** 1
Sig. (2-tailed) 0.237 0.004 0.744 0 0.001
N 312 312 312 312 312 312

** Correlation is significant at the 0.01 level (2-tailed).
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5. unaguuazdalauaiug

sAdatvitedugutoyaanuiarudlaiefugumesiausssuvosusdazdssme
lunguieWowuainuaziiiniainusssuly 6 A

WU

(1) MseuTUTEILINIBIBI (Power Distance, PDI) TngUszimeaiifinzuigeanmonniaide
yauziszmelveiazuuy PDI ogludusuil 7

A 1

2) anandutiarnyana (Individualistic, IDV) Taguszmaiinzuuugsgarefe Uy vad
Uszimelnediaziuy DV aglusudud 6

(3) anudunwarie (Masculinity, MAS) Imaﬂssmvﬁﬁﬁﬂmuu@aqmﬁa Uizmmﬁﬂu uay
dranfe Uszindlne

(4) msvanidsanalintiueu (Uncertainty Avoidance, UA) Tngusgimanifinzuingsgade
Usemadiu vaiziuszinalnediaziuy UAl agludududl 3

(5) 3p93zEZEN (Long-term Orientation, LTO) Tnussimaifiazuuugeanio Ussina
\nald vauziivszmalnediazuuy LTO ogludusuil 8

(6) miLLaNmmmqw%amauauaqmmﬁmmi (Indulgence vs Restrained, IVR) TagUsznea

niiavuunaanfe Ussinanale sugnusendlneinzsuuu IVR aglududun 3

luduvesnmisdmiateyameuuuasuay VSM ved Hofstede Ingldngudegnsludssmelneg
WuATLUURANM AN UNNIATALLANA1991nguteYaYes Hofstede Tugisuin/au Ly
10 Azuuy ondueziuuAedeliAinanidssesiliuiusuiidiseninnguiiogns 312 au flena
Feamsnaniasenailiutiusuiiazuuy 31 #19910 Hofstede fistsaulifinzuuu 64 (wass 33
pzuun) oglsfinnn iefinnsanlumedadvdase wuingueny 56 Viuld Sazuuunudesnis
vandssnaliutusuiissiuaziuy 50 Jaganinnguengdu udliddoddynsadiffisysu 05 ua
fandanuiaulafie sedunsuaenaNgy nuhdanuuanssegeiifdfaynadafisedu 05
lusuusine uazeny na1IAe LNAGIILHAYLUUNITLANMIIATIUGUEINTUNAYIY LazNaUeIe
36-45 U 9ziinzuuunisiaainenuaugeniingueny 21-25 U wag 26-35 U 1Jusiu

Tunmsueidfoatuilfuansmadoyansuuudiinisanssandivhnsfnuludssmelng
waztuiindannitdnzuuuiuaninmingiudoyanes Hofstede Fonsedulitinideuasdaule
Tudsemalngliviinsfnwidely uazasifuusslominndaduminlddnafvioyaludnumsi
snBetulunduiasugRadug uasidoyaildinuandsudsusasmiaiy
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