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Abstract

While business seems to impress with the economic indicators that results from the globalization
and advance information technology that easing global trade and investment. On the contrary,
the empirical results shown that majority of mankind feel lees happiness in their daily life than ever
before. Pollution, in all aspects, are increasing significantly relative to the previous decade. Moreover,
social problems become the critical root-causes that consequently create others major social issues.
This critical evidences raise a big question on whether the business lost their way or not. What should
be the genuine outputs of business rather than pain. This paper is an attempt to propose a new school

of thought on business that should bring up an absolute happiness and help creating a better world.
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