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1. ANNKNI8UD9 Action Research
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mamsal milounumguiiinannmiisolasismameadd nqufiifann
AR fianuniiwugenuosdnsuasfaunadenvonadnsfiinertos wu
aulueadng 1nTeaiave0edns uaznszuIuMsgsnalueedns Table 1
WTeuMeunNUANFAINIZNIN Action Research Nl Positivist Research
(UIINEDR)

Table 1 a510dSauMauANUEANAITEHIe Action Research nu Positivist Research
(Coughlan & Coghlan, 2002, Susman & Evered, 1978)
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90 Table 1 @9AMNIOAFUANNUANGIEHIN Positivist Research A1
Action Research 1@31 Positivist Research I¥anud@annumsaiiavse
nadoungug (Testing or Creating Knowledge) usi Action Research 1r
AnwddyAuMIateIrnuiHienguinnmnsziviomaasumla
(Knowledge in Action) (Coughlan and Coghlan, 2002)

Susman and Evered (1978) l@ufa31 Positivist Research %3®
MITeNMIUSI (Quantitative Research) MiminzaunumsAny199Ang
mnemtemaimnalildlirnuddyiufanadonvesadng wu lasaass
YOIDIANT IMUTITNUDIBIANT waznalioaneluesdns Davisson et al.
(2004) 2y Action Research NIHoNABIOUIANIENIEH AN
uazmaUiald esainlu Action Research Watin3suuasiind§uiad
wjamnedniufe mandifamuazmsaiinssumsnldsuulaslueadng
amdnpuziiimusoildluanuiss Positivist Research %30n1335tms
Fana finfummzmsdinnzidoyamadda

4. ANWHNIZaNUDY Action Research
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6. NISVIUNIIVBY Action Research

Checkland tas Holwell (1998) MyuaaINeanlsznouves AR c’fﬁ
Uszneauaie

1. Yyr1 (Area of Concern)

2. nazuIUMIUiayr1 (Methodology)

3. NFOUUUIANAA ¥IONGHE Frameworks of Idea
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uftfyn (Methodology) Fae193zifunisvluinadsluneniiomes
(Computer Modeling) Lﬁa‘ﬁ'ﬁ)zmummqﬁﬁﬁqﬂiummﬁmaw%’ﬂyﬂiﬂ

Checkland waz Holwell (1998) 321319819u3n1In398 AR d03
MvuanseLIIAA vienguf waznszuiumsuddym niminindde AR
MaumudfuU§iA (Practitioners) Tuesdnsiefivzaianszuiuns
Wasuudavdieusymaetesdns lasszninaiiinisudymuazaia
nsswumsasunasvesesdns WnITedesiimstiufinnszuaumsdindn
pgAaeAIal ganolnitodesainiinszyiiezlsfeunieu (Lesson
Learned) voanszurumsudlvifymisazadianisdsuulasluedng
FauniFou (Lesson Learned) mmmﬁwmm’%nmﬁ‘mmi’ﬁ;ﬁm%’aﬂﬁ
NIzVIUNTUBY Action Research mmsaﬁqﬂ"lﬁmu Figure 1

47



NIDA BUSINESS JOURNAL ) -
2715815 USKIS§sAD Uon I8y 3 Wwandmuu 2550

Figure 1 n32u7UN15909 Action Research aaudasn1n (Checkland & Holwell, 1998)
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3. Action Taking 1033y U5 fadaszuy 1hmadeniiafiga
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4. Evaluating 10398 {133 fadaszuy Hudadldszuy dsziiui
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Figure 2 u@ad041930U Action Research 5 Uuaou lag Susman uag
Evered (1978)

Figure 2 Action Research Cycles (R. L. Baskerville, 1999; Susman & Evered, 1978)
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udendusunuitednaninlsznandu mafudeyalu Action
Research ansenmsiuTaodunel Sinnsfiendais maduna wio
PR KT L AR anmmﬁm‘umauammmm'lﬁ”lumﬂmumumm
Action Research (ﬂﬂﬂgmn Figure 3) mmumnmﬁmmayauu
wiiannmsadssfuitldnndeyadaniifivin laoinidvszy Pattern
130 Theme ﬂjaﬁ’fauauavﬁwmia%’nﬂiwLﬁuclﬁ’tﬁwﬁu gnNAIBLIUTY Toya
NNMIauNaL mmmmm‘lﬂammvwmumqavnn Coding ¥39n32UIUMNT
1n1lszinnuesdoya mﬂuuumﬁmmmmnmammﬂmsanmynﬂmmmu
Uszinnves Coding 11wl 3suenunsnnnssaauduiusszning
Coding iofiaswianndely fhmquiililumsednenssuumsnlasuuag
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8. M0L19UdY Action Research

Action Research aansmhunlgldlufeuynavvieifym ammeinean

HAADINIBDEIIUBINTIVINIF Action Research Method

Table 2 U@AI04AI98199114398 Action Research

Study

Nature of the Study

Steps in Action
Research

Davison, R., & Martisons,
M. G. (2002). Empowerment
or enslavement?

A case of process-based
organizational change in
Hong Kong. Information
Technology & People,
15(1), 42.

UNINYANMINANTENLVDY
malasuuasnszuaums
5309 (Business Process
Engineering) #aninszaney
g1namIanaulavestsym
Y% Tulszma Hong Kong
(R. Davison & Martisons,
2002).

11n3901% Five Phrases
Action Research Cycle
(Susman & Evered, 1978)

Kock, N. (2001).
Compensatory Adaptation
to a Lean Medium: An
Action Research
Investigation of Electronic
Communication in Process
Improvement Groups. IEEE
Transactions On Professional
Communication, 44.

11n398 4 nIzLIUMTUDA
Action Research lums
Jied 12 nEUIUMS
Psinlpamalfdiusazning
wmmw"lﬂfmmﬂmaaamﬁ
madiannseiind

(Kock, 2001).

11n3981% AR Tumsdnn
ﬂﬁWEﬁyﬂuﬁixﬁ’jyﬁmﬂ“ﬁ; .
miAnaadocsIdannIating
(Electronic Communication
Medium) #azaNNa15avea
mMalfaunusssnindivau
NIZUIUNTUDY Action
Research utieeaniily 3 szos
fio maszyilan (Defining),
miumﬂmﬂ%um (Analysis)
wazmaasuuas (Redesign)
(Kock, 2001).
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Table 2 U@AI049I1981991147398 Action Research (¢10)

Study

Nature of the Study

Steps in Action
Research

Braa, J., Monteiro, E., &
Sahay, S. (2004). NETWORKS
OF ACTION:
SUSTAINABLE HEALTH
INFORMATION SYSTEMS
ACROSS DEVELOPING
COUNTRIES. MIS
Quarterly, 28(3), 337.

Lﬂuﬂ?iﬁﬂﬂ?ﬂ?iﬁmu?izﬂu
Health Information Systems
(HISs) wolslumsaivenu
ﬂ'li‘iJ%ﬂ']iﬁTﬁ'ﬁmq"ULLﬁzﬂ'ﬁ
Tnadeuvesdoyainms
melunazszsninadszmea
Amaanwan (local
management of health care
delivery and information
flows within and across
developing countries)
(Braa, Monteiro, &
Sahay, 2004).

NFzUIUNITVUDY Action
Research utiseaniiu 3
UMDY 1) a519ANNINTD
MaNaiies (gaining
political support)

2) WANITLUETAUNALIND
MINFIUY (developing
HIS)

3) Hnevsuuazlinmsdnmn
{l¥3200 training and
educating users (Braa,
Monteiro, & Sahay, 2004).

Charoen, Danuvasin
(2006). End Users’
Behaviors in Utilizations of
Passwords: An Action
Research Approach,
Unpublished dissertation,
Claremont Graduate
University, Claremont,
California

1In39814 Action Research
Tumsfnewg@nsmumsly
Password a3 153211
malulagansaumely
aouMIAnEMiimg
mudeyaniinnudagyuas
fhinnud Tagiimathieue
nszvaumanasuuagluy
suuuy Password Training
Website tial#lunsysy
nasungAnssuues Users
@M 3l% Passwords

1in39014 Five phrases
action research cycle
(Susman & Evered, 1978)
WAYBINTIYAINTOTEY N
Password Training Website
sunlasungAnssunmsld
Passwords 493 Users

9. unazy

Hilisuidainnsise Action Research emnsniflugaidendossying
MAININITHazM Al A iflosanmadnsves Action Research @113
aeuauadldnadeania uAedmsunMaINMs Action Research aanso
dwadnuuuiivesdanuilugluuunguilunmsdnudayvinasns
wavumlaseadng dmsumaifii@ Action Research aunsaldifiuumnma
Tunmsuddymluesdnsldnnnszuaumsudifymaaiiuanuimdeszni
undouazUialuedng
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unanwilestneanumng anwilun Anuuans1esznie Action
Research Aua113seouq saunaldefuiefennumansanues Action
Research Tumis@inuinszuiumsuddymuaznisdsuntadluesdns
unanwuildeldseyfatunounszuiunsinise Action Research fidou
wirhunanuiausofuesaalaliduiniselunmsismadenluns
adglumsanuideiymuazaszuiumstiymluesdnslé
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