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MISSION STATEMENT

We constantly research and disseminate knowledge with support of our business networks and international
partnerships to prepare graduate students to become leaders who are concerned about their society and
can cope with changes in their environments and organizations effectively.

VISION
To be a leading business school in Asia, focusing on academic excellence and business leader preparation.
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AACSB

ACCREDITED

AACSB - The Association to Advance Collegiate School of Business
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SCIENCE MANAGEMENT
ENGINEERING  AND TECHNOLOGY AND OTHERS
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MANAGERIAL LEVELS

50% 20% 15% 8% 7%
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Microeconomics for Competitiveness (MOC)
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sf.as. 19nJy Uagrnuasdcau
Associate Professor

Ph.D. (Finance)

University of Mississippi, USA.

sf.as. dvnSau IWSYUSTIUU
Associate Professor

Ph.D. (Accounting)

New York University, USA.

SA.Qs.oUNagni Is:AnuvrunA

Associate Professor

Director of Young Executive MBA Program

Ph.D. (Operations Research & Industrial Engineering)
The University of Texas at Austin, USA.

Arthur Lance Dryver

Associate Professor

Ph.D (Statistics)

The Pennsylvania State University, USA.

SA.QS. Urydy nudnNs
Associate Professor

Ph.D. (Mass communications)
Syracuse University, USA.

WA.Q5.395¥ RSTYY:d:AQ
Assistant Professor

Director of Executive MBA Program
Ph.D. (Operations Management)
Georgia State University, USA.
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SA.W.0.0.aS.QUAU 1951y
Associate Professor

Associate Dean for Academic Affairs

Ph.D. (Information Systems and Technology)
Claremont Graduate University, USA.

WA.0S.AVASAD dlwA
Assistant Professor

Director of the Center for Business Innovation
Ph.D. (Business Administration)

Oklahoma State University, USA.

A.as. nmwa Uryoyriniua

Professor

Vice President for Research and Consulting Services
Ph.D. (Business Administration)

York University, Canada

SA.QS.NUNWS UNANUN
Associate Professor

Director of Flexible MBA Program
Ph.D. (Business Administration)
University of Arkansas, USA.

A.QS.UMUdSSTU AASQNY

Professor

Associate Dean for Planning and Development
Ph.D. (Educational Leadership and Policy Analysis)
University of Missouri, USA.

9.UsNWY NUINYY

Director of Regular MBA Program
Master of Business Administration
University of Oklahoma, USA.
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f.QS. UnUA donalay

Professor

Director of Ph.D. Program

Ph.D. (Risk Management and Insurance)

Wharton School, University of Pennsylvania, USA.

A.as.Jagyn ovFisIan

Professor

Ph.D. (Marketing)

University of Tennessee, Knoxville, USA.

sA.as. Tosd Aanasta
Associate Professor

Ph.D. (Business)

Indiana University, USA.

sA.as. Twyad 1a835cuun
Associate Professor

Ph.D. (Business Administration)
The University of Mississippi, USA.

A.0S. WAU NSy

Professor

Director of Infernational MBA Program
Ph.D. (Business Administration)
University of lllinois, USA.

o.as. Ug: vWI9Syuvna

Director of English MBA Program

Ph.D. (Marketing)

Lancaster University Management School (LUMS), UK
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sf.as. Us:Qug assruSau
Associate Professor

President

Ph.D. (Management Science)
University of North Texas, USA.

wA.as. Us:aug 38Anns

Assistant Professor

USnynya1on - usrisssieauUnuzia (NSIN)
anUulnunawauusmsmaas, Thy

SA.QS. §395SruU NUUFWVA
Associate Professor

Associate Dean for Administrative Affairs
Ph.D. (Economics)

University of Wisconsin-Milwaukee, USA.

wA.QS. WS sovAna
Assistant Professor Dean

Ph.D. (Industrial Engineering)
Texas Tech University, USA.

as.SrySau ausiwgsna

Director of Center for Enhancing Competitiveness
Director of University Business Incubator Director of
Ph.D. (Operations and Management Science)
Stephen M. Ross School of Business

University of Michigan, Ann Arbor, M, USA.

Sﬁ.QS.QUUUané Tnsan:

Associate Professor

Ph.D. (Technology, Management and Policy in Telecommunications)
Massachusetts Institute of Technology, Cambridge, MA, USA.

Kridsda Nimmanunta

Ph.D. (Finance)

Cambridge Judge Business School and Fitzwilliam College
University of Cambridge, UK
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StrategicAlignment
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Gala Dinner

’ Warm welcome
Executive MBA 26.27.lHIDA business school
} Brookside Valley| Resort Rayong
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