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Module #1: Strategy and Vision Development (Business
Cases)
- Lego® Serious Play® (LSP®) Methods: Topic “Digital

Transformation”

- Technology Showcase MAgIvasiuRmvanaustluLnaz iy
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Module #2: Problem Spaces

- Business Problem Framing & Analytics Problem

- Business Performance Management (BPM)

- Customer CxDNA (Customer Journey/Customer
Lifecycle/Customer Experience)

- Artificial Intelligence Concept

- Technology Showcase TAgtasriutdefioustluwmasiu

Module #3: Data Spaces and Analytics Spaces (Part 1)
- Data Spaces: Data Architecture, Data Strategies, Data
Quiality, & Data Preparation

- Technology Showcase TAgtasiutdenoustluwmasiu
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Module #4 — Analytics Space

- Big Data Concept

- Analytics Concept (Descriptive, Diagnostic, Predictive, and
Prescriptive Analytics)

- Artificial Intelligence Use Cases

- Technology Showcase MAgvosiumveniaustluLnas iy
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Module #5 — Technology Spaces and User Spaces
- Technology Spaces: Emerging Technologies (Al, Big Data,
Business Intelligence, and Business Analytics)

- System Architecture
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- User Spaces: User Interface/User Experience/Stakeholder
Management

- Solution Evaluation and Deployment

- Technology Showcase MAgItosiuRmvenaustluLnaz iy

374 30

7.1155U599N15HNBUSY

Aneusuaglfuussmallednsusesann andududiaimuuimsemans Welltiandiiunis

ausu LR8N 80% VDITLULLIANNITOUTUNIVUA
8.N15EUATHALNITUITLRUY

nyunsandenululuadaslidanu lnaloulud1Uyd suiarsngann a1viani luuiy

0 v aa v

“anudaidinimuuimsmans dindsimun” weun 944-0-23397-2 wiew winduangiunisleuu

(lu Pay in) wieuluadinsfinsendouansunIULAILNT 0-2377-1232 w38 SCAN 311 chi@nida.ac.th
9.daUMUTaYALNILAY

AUGUINNTTUNIGIND ALTUIINTTIND 02-7273983-5



10. Uszananenslinega

%4 Q‘ %4
SA. A5. IEVER I TIMUNA

AN : 919138Us8PULUITINIEIRA
anm AEUIMNIEINA andudadiniamuSmsenans

sEAUNSANEN :  USues Tuawndennssueans naleiaINTsy

gAFgINIT PNUNTINYINYTITUANERS

USeyy1ln Tuana Risk Control Management tag
@191 Management Technology 91AUNINEIE

University of Wisconsin-Stout

Useygten Tuawn Business Administration 910

111INenae Oklahoma State University
a ° -
ﬂ'J']lllfUEl'JsU']iy ﬂ')']il‘lﬂu"lmu irp ﬂ'J']SJaUIQ

ﬁmm%m@yﬂuﬁm Big Data, Data Mining, Business Intelligence, Al
Strategy, Decision Support Systems, RFID, Management Information

Systems, Design Thinking, 8¢ Lego® Serious Play® (LSP®)
NAIUANUNIIUITUINTANTTEAUVIRRAZUIUIYIR

Hnanufnuiauidelunsansseaun@AuazuIuied (Indexed by
SCIMAGO and Scopus) kU Decision Sciences, Decision Sciences
Journal of Innovative Education, Decision Support Systems,
European Journal of Operational Research, Tourism Management,
Journal of Information Technology Teaching Cases, Energy — The
International Journal, Industrial Management and Data System:s,

ey Journal of Business Ethics




31978N19391N"3

51978 Best Case Study Paper Award PINUFLWINUET 42
Decision Sciences Institute (DSI) Conference ‘17'i Boston, MA
(November 19-22, 2011)
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Mining Shootout 7iMudusun SAS' 13 Annual Data Mining
Conference ‘17i Las Vegas, NV (October 25-26, 2010)
Buenanssiivinwvesanstindnnildsusstarusdasufunds
(Overall Winner) a@aslgau annmsustuinsizvidoya “2015 TUN
Data Challenge Competition” fnudunun Teradata 2015 Partners
Conference ‘17i Anaheim, CA (Oct 18-22, 2015) way “2016 TUN Data
Challenge Competition” fiudunun Teradata 2016 Partners
Conference i Atlanta, GA (Sep 10-15, 2016)
fUsnwvesmnizin@neildsusea 2017 Teradata Technology
Award 21AM3WLeTU “2017 & 2019 TUN Analytics Challenge” fia1u
du3uN Teradata 2017 Partners Conference i Anaheim, CA (Oct 22-
26, 2017) wag 2019 Teradata Analytics Universe 7 Denver, Co (Oct
20-24, 2019) kar3197a 2020 Teradata People Choice Awards iy
2020 Teradata Analytics Universe (Online) kaz Top 20 3InN156U99U
Yangtze New Finance Cup 2019 SAS China Data Analytics
Championship & First International Invitational Tournament i
Nanjing City (8 -9 December 2019) 8n&ae wonanisslasusieTa
PULIAANITUUITU 2021 EFMD Case Writing Competition Tua1
Finance and Banking Fadnnsutadulag European Foundation for
Management Development (EFMD) - Global 531U Case Centre &4
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Awards & Certificates

THIS IS TO CERTIFY THAT

cgject SHlanagement iﬂnztitutE

Jongsawas Chongwatpol

HAS BEEN FORMALLY EVALUATED FOR EXPERIENCE, KNOWLEDGE AND PERFORMANCE OF
BUSINESS ANALYSIS AND IS HEREBY BESTOWED THE GLOBAL CREDENTIAL

PMI Professional in Business Analysis (PMI-PBA)®

IN TESTIMONY WHEREOF, WE HAVE SUBSCRIBED OUR SIGNATURES UNDER THE SEAL OF THE INSTITUTE
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| \ Z
Tony Appleby Sunil Prashara
Chair, Board of Directors President and Chief Executive Officer

PMI-PBA® Number: 3141894
PMI-PBA® Original Grant Date: 21 September 2021
PMI-PBA® Expiration Date: 20 September 2024 " Project

~ Management
Ik . Institute.
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hereby confers upon

Jongsawas Chongwatpol

the designation of

Certified Analytics Professional

for attaining prescribed standards, pledging to uphold INFORMS' Code of Ethics/Conduct,
passing a rigorous examination based on the end-to-end process of an analytics project and
committing to ongoing professional development in the practice of analytics.

Certification Date: August 2, 2019
Certified Until: August 2, 2022

Melissa Moore
INFORMS Executive Director

Ramayya Krishnan { @ )
2019 INFORMS President ® y

Certificate Number: 1917 @

Property of INFORMS

CERTIFICATE IN FACILITATING
AND DESIGNING WORKSHOPS
with the LEGO® SERIOUS PLAY® Method

Sompsanas Choggidgol

has successfully completed the four days Facilitator Certification Program in
the LEGO® SERIOUS PLAY® method in accordance with the standards set by the
“Association of Master Trainers".

The program covers theory, practice, design and facilitation with the method, and its
standard applications for business, organizational, team and personal development.

h Woclecesins

Per Kristiansen, Master Tralner

t riVi U :l. -‘ I Bangkok, Thailand; 11/3-2021
H B B

the meeting of minds Place and Date




NIDA Design & Innovation Hub

NIDA Smart Retail Labs -
NIDA Hub Bookstore
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NIDA Hub Virtual Superstore
(VR + Eye Tracking (Heatmap)+ EEG (Bralg»
- Level of Concentrations) + Big Data\
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